
The Home Front



World War II at Home

• World War II affected every aspect of American 
life.

• Americans were asked to make sacrifices in 
support of the war effort and the ideas for which 
we fought.

• American involvement in World War II brought 
an end to the Great Depression. Factories and 
workers were needed to produce goods to win 
the war.

• Americans at home supported the war by 
conserving and rationing resources.



• Factories in the United States converted from civilian 
(consumer products) to war production (military 
products) with amazing speed. 

• Firms that had made vacuum cleaners before the war 
began to produce machine guns. 

• As men went into the armed forces, women took their 
places in war plants. 

• GM, Ford, and Chrysler went from creating cars to tanks.
• Boeing from regular airplanes to bombers and fighter 

jets.
• With the country in full war mode, the U.S. was 

producing weapons faster than anybody around thought 
that it would or could.  

• In one month, the U.S. was able to produce up to 4,000 
tanks and 4,500 planes.  



Sacrifice
• The federal government encouraged Americans to 

conserve and recycle materials such as metal, paper, 
and rubber, which factories could then use for wartime 
production. 

• Lots of everyday household trash had value: kitchen fats, 
old metal shovels, even empty metal lipstick tubes.

• In the spring of 1942, the War Production Board dictated 
styles for civilian apparel that would conserve cloth and 
metal for the war effort. 

• For example, menswear rid itself of vests, elbow patches 
on jackets, and cuffs on pants. 

• Women's clothing also relied on fewer materials and 
skirts became shorter and narrower. 



• The federal government also compelled Americans to cut 
back on foodstuffs and consumer goods. 

• Americans needed ration cards to purchase items such 
as gasoline, coffee, sugar, and meat. Rationing 
eventually frustrated many Americans. 

• For the first time in years, they had money to spend, but 
there were few goods available for purchase. This 
frustration kept mounting until the end of the war. 

• When the war finally came to a close in 1945, industries 
returned to consumer production and Americans went on 
a buying spree of unprecedented proportions. 



Government Agencies

• The Office of Price Administration placed limits 
on the prices businesses could charge for 
products and materials in order to control 
inflation.

• The War Production Board made sure the 
military got the products and resources it 
needed.  
– The WPB placed limits on clothing manufacturers.
– The WPB placed restrictions on clothing.  For 

examples, jackets were only allowed to be a certain 
length.



War Bonds

• War Bonds provided a crucial source of 
revenue for the war effort. 

• Americans bought millions of dollars worth 
of war bonds.

• Over half of the population did their civic 
duty and bought war bonds. 



VICTORY GARDENS:
• As certain food products became scarcer, Americans 

turned their attention to growing their own. 
• Government campaigns encouraged all citizens to plant 

and grow home "Victory Gardens," and posters 
proclaimed "Dig for Victory, Plant for Peace." 

• There were competitions for the best Victory Gardens, 
and published recipes to make use of home-grown 
items. 

• At one point during the war years, America's Victory 
Gardens produced nearly half of all U.S. vegetables. 



SALVAGE DRIVES:
• To aid the war effort, Americans were 

encouraged to salvage their tin cans, bottles, 
odd bits of rubber, waste paper, nylon and silk 
(to make parachutes), scrap metal and even fats 
left over from cooking (to make into explosives). 

• Scrap Metal Drives were held all over the 
country and farmers were encouraged by the 
John Deere Company to "Sink A Sub From Your 
Farm: Bring in Your Scrap." 

• Metal, glass, rubber, and gasoline were scarce 
goods.

Out of the Frying Pan and Into the Firing Line



Blackouts
• The government also set up a civil-defense system to 

protect the country from attack. Many cities practiced 
"blackouts" in which cities on the Atlantic and Pacific 
coasts dimmed their lights. Ordinarily, the glare from 
their lights made ships near the shore easy targets for 
submarines. 

• "Evening" meant everything prior to dinner which in most 
households was served to the adults at eight or nine 
o'clock (children ate separately and earlier). 

• No light was permitted to be visible in windows or doors. 
Street lights were off. Cars could not even use their 
headlights to drive. Bicycles could be sensed only by the 
creak of their pedals and chains. Air Raid Precaution 
(ARP) wardens and police enforced compliance. 



Rationing

• The United States began rationing items such as 
coffee, butter, sugar, and meat to provide more 
resources for the military.



Propaganda
• The Office of War Information spread 

propaganda, or information and ideas 
designed to promote a cause.
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• Women's work in 
factories during the 
war was essential. 
They were recruited 
with images of strong 
women like Rosie the 
Riveter.

• Women were of all 
ages, ethnic and 
economic groups

• Women viewed their 
jobs with delight 
because they were 
able to earn their own 
money

• At the end of the war, 
pressured to give up 
their jobs to 
returning soldiers
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