Sports and Entertainment Marketing I
COURSE SYLLABUS
 FALL 2014
INSTRUCTOR: KAREN ISBELL
	CLASSROOM:
	ROOM 373

	OFFICE HOURS:
	9:30-11:10 MON-FRI

	OFFICE PHONE:
	396-2188 EXT 3490

	E-MAIL ADDRESS:
	kisbell@caldwellschools.com

	SCHOOL WEB PAGE:
	www.southcaldwell.com

	MY WEB PAGE:
	Under Teacher Web Pages on school web page

	CLASS TIME:
	1st Period  (8:00 –9:30)


A. DESCRIPTION

This course is designed for students interested in an introduction to sports, entertainment, and event marketing.  Emphasis is placed on the following principles as they apply to the industry: branding, licensing, and naming rights; business foundations; concessions and on-site merchandising; economic foundations; promotion; safety and security; and human relations. Skills in communications, human relations, psychology, and mathematics are reinforced in this course.  Work-based learning strategies appropriate for this course include cooperative education, paid/unpaid internships, or school-based enterprises. Marketing simulations, projects, and teamwork provide many opportunities for application of instructional competencies.

B. TEXT AND REQUIRED SUPPLIES 


Supplies:  3-ring binder with notebook paper



    Pen or pencil


Course Textbooks:   Sports and Entertainment Marketing, by Glencoe




       Marketing Essentials by Glencoe
C. COURSE TOPICS

· SEM Marketing Foundations

· Selling

· Promotions

· Branding

· Merchandising

· Risk Management

· Human Relations

D. GRADING PLAN 

Coursework will be weighted as follows: 


Projects          


 30%


Exams                                          30%

Quizzes          

              25%


Daily/Weekly Assignments         15%






100%

E. GENERAL CLASSROOM RULES

1. Bring paper and pen or pencil to class daily.

2. Chewing gum will be permitted as long as the teacher does not hear it or   
     see it.  (Including wrappers or used gum on desks or school property)
3. Use language in the class that is not profane or offensive to others.
4. Students may only use classroom computers with permission from the teacher.
5. All assignments should be completed and turned in on time.
6. All rules in the student handbook will be enforced in class.
F. YOUR IDEAS, EVALUATIONS, ETC. 

In general, your ideas, comments, suggestions, questions, grade challenges, etc. are welcome. No part of your grade will be based on anything other than your coursework and participation. 
