Consumerism

Radios were originally created as a
one-to-one method of
communication. But in 1920
Westinghuse had an idea for selling
more radios, a regularly
transmitting station. He frequently
played records over the airwaves for
his friends, but he thought this could
be a huge industry. On November 2,
1920, station KDKA made the
nation's first commerecial broadcast
(a term coined by Conrad himself).
They chose that date because it was
election day, and the power of radio
was proven when people could hear
the results of the Harding-Cox
presidential race before they read
about it in the newspaper

The entry of mass communication
into American homes meant, among
other things, the development of a
mass culture. The same songs were
heard across the country, news
travelled fast, and heroes like
Charles Lindbergh or Joe Louis
were, in a new way, accessible to all.
Technological refinements in radio
continued.

Buying On Credit

These new technologies that Buy Newest City Styles on

were introduced into the market : .
were far too expensive for a Easiest CreﬂltTerms

working class family. So the idea
of “buying now and paying later”
became prominent in American
businesses. In the 1920s, e e e, 4
Americans had bought 60 to 75 s Able
percent of cars, 80 to 9o percent N T
of furniture, 75 percent of
washing machines, 65 percent of
vacuum cleaners, 18 to 25
percent of jewelry, 75 percent of
radios, and 80 percent of
phonographs on the installment
plan. Consumer debt doubled
between the 1920s-30s.

-

Effects

The effects will give you the
ability to add some design
elements to your graphics. You
can work with a variety of features
that include shadows, bevels,
outer glows, and 3D effects.

Electricity became widely available in people’s homes. This lead to
the mass production of household appliances that eventually
turned into the modern day refrigerator, vacuum cleaner, washing

This lead to: machine, and more.
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gas cqrr}panies because . ; et A1
electricity became an alternative. ' ELECTRIC DVEN LIGHTER m

Less reliance on servants ' . -
because chores took less
time/energy.

Overall there was a strong
emphasis on appliances
decreasing work time for Advertisements

housewives. specifically
targeted
housewives
because of how
These easy it made chores
technological which were
advancements typically womens’
revolutionized job.
home life



http://www.youtube.com/watch?v=HC_mgp6BJtU

Sources

https://www.youtube.com/watch?v=HC mgp6B
JtU

A Science Odyssey. (1998). A Science Odyssey: People and Discoveries: KDKA begins to broadcast. Retrieved
October 20, 2020, from http://www.pbs.org/wgbh/aso/databank/entries/dt20ra.html

Album, B. H. (n.d.). Source: An Ad for electric stoves, 1920s. With the revolution of new electric appliances common
Jjobs were made tr... | Electric oven, Electric stove, Electric lighter. Pinterest.

https://www.pinterest.com/pin/307300374547223786/

Household Appliances in the 1920s. (n.d.). Brickhaus. http://www.brickhaus.com/amoore/magazine/house.html

Making of the American Home, 1868-1930: Technology. (n.d.). University of Massachusetts Lowell Electronic Libraries.

http://faculty.uml.edu/sgallagher/hometechnology.htm

US History. (2008). A Consumer Economy. Retrieved October 20, 2020, from https://www.ushistory.org/US/46f.asp

Buschardt, E. (n.d.). Consumer Credit in the 1920s. Retrieved October 20, 2020, from
http://www.umsl.edu/virtualstl/phase2/1920/events/consumer.html



https://www.youtube.com/watch?v=HC_mgp6BJtU
https://www.youtube.com/watch?v=HC_mgp6BJtU
https://www.pinterest.com/pin/307300374547223786/
http://faculty.uml.edu/sgallagher/hometechnology.htm
https://www.ushistory.org/US/46f.asp
http://www.umsl.edu/virtualstl/phase2/1920/events/consumer.html

